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“My goal was to simply fill 25 cabins.

We sailed with 300 passengers in
140 cabins and raised $32,000 for
the church! The program works. My
sales are the proof.”

Amy Ford, CTC
Gay Gillen Travel Designers
Austin, TX

Examples shown on previous page are to be used as a guide only to demonstrate potential earnings and
are not meant to be an actual quote. Rates vary depending on ship, sailing date, length of cruise and cabin
category. Consult your travel agency for current rates and availability. This program is offered on selected
sailing dates and may be withdrawn or modified at any time, subject to availability. The contribution check
based on the actual number of staterooms that sail will be made payable to the non-profit organization
and will be mailed to the travel agency after the sailing. Substantiation of the donations raised by the
organization through the cruise promotion must be submitted at the time of final payment. The
organization may choose to raise funds by marking up the group rate, or by taking the value of the free
staterooms earned as their contribution, or both. Port charges not included in value of free staterooms
earned. © 2004 Carnival Cruise Lines. All rights reserved. Ships’ Registry: The Bahamas and Panama.
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02204080

Carnival Cruising for Charity..

Unique Fundraising Opportunities
for Non-Profit Organizations
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“Fun Ships’ cruising makes fundraising easier.

. First Decide on the length
Gettin 8 started Ny of cruise for your group. Carnival

. . . offers 3-16 day cruise vacations.
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developed a program to enhance your fundraising efforts. With

be able to raise much-needed funds and at the same time

our organization all the fun of a Carnival cruise vacation.
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It’s a vacation that benefits everyone. Carnival’s Matching Fund Plan and how it works.

Raise even more money by earning free staterooms.




